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Disclaimer
This presentation (the “Presentation”) has been prepared by Omani Qatari Telecommunications Company SAOG (the “Company” or “Ooredoo”) solely for use with professional or  institutional investors. 
This Presentation is strictly confidential and is furnished to you solely for your information. It should not be treated as giving investment advice and may not be copied, reproduced, distributed or otherwise 
made available (in whole or in part) to any other person (including any member of the press) and it may not be published, in whole or in part, by any medium for any purpose. No specific investment 
objectives, financial situation or particular needs of any recipient have been taken into consideration in connection with the preparation of this Presentation.
This Presentation does not constitute or form part of an offer or invitation to sell or issue securities of the Company (“Securities”) or any other securities, or the solicitation of an offer to purchase or 
subscribe for Securities, or an offer to underwrite or otherwise acquire Securities or any other securities. Neither the Presentation nor any part of it may be relied on in connection with any contract, 
commitment or investment decision in relation to the Securities. The information included in this Presentation is given as of the date hereof and is subject to change without notice. No representation or 
warranty, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or opinions contained in this Presentation. None of 
the Company, its advisors or any of their respective representatives or affiliates undertakes to update, complete, revise or amend the information contained in this Presentation subsequent to the date 
hereof. Furthermore, none of the Company, its advisors or any of their respective representatives or affiliates shall have any liability whatsoever (in negligence or otherwise) for any loss, whether direct or 
indirect, howsoever arising from any use of this Presentation or its contents or otherwise arising in connection with this Presentation. 
This Presentation contains certain “forward-looking statements” that speak only as of the date of this Presentation. Forward-looking statements involve all matters that are not historical fact and generally 
can be identified by words or phrases such as “aim”, “anticipate”, “believe”, “expect”, “estimate”, “goal”, “intend”, “objective”, “plan”, “predict”, “project”, “shall”, “will”, “will continue”, “will pursue” or other 
words or phrases of similar import. Similarly, statements that describe Ooredoo’ strategies, objectives, plans or goals are also forward-looking statements. Such statements are made on the basis of 
assumptions and expectations that the Company currently believes are reasonable, but could in the future prove to be wrong. All forward-looking statements are subject to risks, uncertainties and 
assumptions that could cause actual outcomes to differ materially from those contemplated by the relevant forward-looking statement. Important factors that could cause actual results to differ materially 
from Ooredoo’ assumptions and expectations include, among others: the inability to estimate future performance; technological changes; regulatory changes in the telecommunications sector; the 
monetary and interest policies of the Sultanate of Oman, local and international inflation and local and international interest rates; the ability to obtain adequate capital; general economic and business 
conditions in the Sultanate of Oman which have an impact on Ooredoo’ business activities; and increasing competition. By their nature, certain market risk disclosures are only estimates and could be 
materially different from what actually occurs in the future. As a result, actual future gains or losses could be materially different from those that have been estimated. Ooredoo, and each of its directors, 
officers, employees and advisors expressly disclaim any obligation to update, complete, amend or otherwise revise any forward-looking statements in this Presentation to reflect circumstances arising 
after the date of this Presentation, or to reflect the occurrence of underlying events, even if the underlying events do not come to fruition or differ from actuality, except as required by applicable law or 
regulation.
In member states of the European Economic Area (“EEA Member State”), this Presentation is directed at persons who are “qualified investors” within the meaning of Article 2(1)(e) of the Prospectus 
Directive (2003/71/EC) (together with any applicable implementing measures in any EEA Member State, the “Prospectus Directive”). In addition, this Presentation is directed at (i) persons outside the 
United Kingdom, (ii) investment professionals falling within Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”), (iii) high net-worth entities, and 
other persons falling within Article 49(2)(a) to (d) of the Order to whom they may lawfully be communicated (such persons together with qualified investors, “relevant persons”). Any investment discussed 
in this Presentation is only available to, and any invitation, offer or agreement to subscribe, purchase or otherwise acquire such investments will be engaged in only with, relevant persons. Any person who 
is not a relevant person should not act or rely on this Presentation.
These materials must not be sent, transmitted or otherwise distributed in, into or from, the United States, Australia, Canada or Japan. This Presentation is not an offer of Securities for sale in the United 
States. Securities will not be registered under the US Securities Act of 1933 as amended (the “Securities Act”), and may not be offered or sold in the United States absent registration or an exemption from 
registration. There will be no public offer of Securities in the United States. No Securities will be registered under the applicable securities laws of any state or jurisdiction of Australia, Canada or Japan. 
In relation to the Sultanate of Oman the information contained in this Presentation does not constitute a prospectus, or an offer document, relative to the offering of securities in the Sultanate of Oman as 
contemplated by the Commercial Companies Law of Oman (Royal Decree 4/74 as amended) or the Capital Market Law of Oman (Royal Decree 80/98 as amended) or the Executive Regulations of the 
Capital Market Law (issued pursuant to Decision No.1/2009).
Neither the delivery of this Presentation nor any further discussions of the Company with any of the recipients of this Presentation shall, under any circumstances, create any implication that there has 
been no change in the affairs of the Company subsequent to the date hereof.
By attending this Presentation or by accepting any copy of the materials presented, you agree to be bound by the foregoing, including the confidentiality obligation set forth above. Failure to comply with 
such confidentiality obligation may result in civil, administrative or criminal liabilities. 



| |

• Health and Safety of Employees

• 100% working-from-home successfully 

implemented across the business within 4 days. 

Including Call Center.

• Protecting the network to ensure speed and 

availability

• Significant growth in data traffic seen across the 

network particularly in Home Broadband. 

• Significant growth in Video and Gaming Traffic

• Special off peak data for citizens without HBB

• Launch 5G HBB

 Shifting operations to digital channels 

• Significant growth in performance across all Digital 

Channels App / eShop / Social Media / Whatsapp

• Reorientation of logistics and supply to Home Delivery

 Supporting the Government and Businesses

• ‘Stay at Home’ Free local calls 

• Partnership with MOE.

• Test kits for MOH. 

• Free minutes and data for MOH and Emergency Workers. 

• White listing education sites.
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• Jan – Feb HH Mourning Period

• 23rd of Feb H.M. Sultan Haitham bin Tariq made a royal speech after the 40 days mourning period to highlight 
focus of the new era 

• March 23rd all shops closed and business level in the country reduced to minimum

• Oil prices crises started

• March first 5% government budget cut was announced

• Expat repatriations started in significant numbers

• Restrictions in movements between governates impacting logistics and distribution

• Second 5% government budget cut was announced

• Early signed of SME and Large Enterprises seeking waivers and deferments
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• Prepaid impacted heaviest by COVID ‘non mobility’

• ‘Stay at home’ free local calls offer (ended after Ramadan) adding additional negative impact on revenue

• Prepaid Sim sales down by around 50% /Recharges down by 13%

• Roaming Revenue impacted

• Retail device inventory offloaded to wholesale market

• Bad debt provisions up 

However, 

• Demand for Home Broadband and growth in data traffic

• Growth in post paid and post paid data traffic 

• Off peak data traffic growth driven by special offer 

• B2B revenue stable 

• Digital channel adoption increased significantly
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One tap and your bills are paid

It’s like you’re speaking to a friend, 

rather than an agent

As simple as texting a friend

Issues resolved anytime

Providing instant gratification to customers

Ordering online with benefits

Delivery anywhere in Oman

Upgrade in 3 easy steps

Easy port-in online
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On a quarter-on-quarter comparison 

before & after lockdown, there was an 

18 August 2020

App daily 
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Network & IT focus areas: 

•

•

•

•

•

•

•

•

•
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company have 

unutilized funds of 

OMR 45 m
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• Ooredoo Joins Hands with Ministry of Education to Launch E-Learning Platform for Academic Year 2020-2021

• Ooredoo’s B2B App Offers Businesses Digital Solutions They Can Rely on

• Start the first phase of construction of our brand-new Data Centre, including an initiative to on-board Omani businesses 

for the building and supplies for the project.

• Ooredoo has been awarded “Excellence in Digital Transformation & Innovation - Telecom Industry” in the Middle East by 

the annual Global Brands Magazine Awards

• Ooredoo has won two highly coveted Gold Stevie® awards at the 2020 Middle East Stevie Awards for Innovative Use of 

Technology in Customer Service’, for the Ooredoo Oman App, and ‘Innovation in Technology Management, Planning & 

Implementation’ for digital transformation
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 Market

 Net profit decreased by 43.3 % primarily by the decrease lower EBITDA driven by COVID impact on revenues and 
the stay at home free local calls and drop in prepaid mobile business and roaming revenues

 Net Profit Further impacted by Amortisation of new licence cost and growth in depreciation of new assets 
including 5G. 

 Commercial and operational 

 Data represents 71% of overall revenues

 Despite the challenging market, we have accelerated our digital transformation with services available through 
our App, eShop, WhatsApp and Social Media.”

 Ooredoo has been entirely engaged in extending its full support to key public sector institutions and other 
customers as a response to the COVID-19 pandemic. 

 Providing free services for health and emergency services workers, support to various educational institutes to 
enhance distance learning by providing zero rating for educational websites special support to hospitals across 
Oman.
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